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Hiyderabad : HSIL L., the
[leading  sanstary ware
| eempany with & legacy of 56
| years launched lts néw
qpange of water parifiers
| gader i umbrells brand,
mambow, Carmying forwsnd
the hmdmnrﬁtpuﬂ
the uneapecied’, ‘moonbow’

waier purifiers offer &
wholesome healthy lfentyle
& the consumiets and cut
pcrons  gacio-economic
sectors in fndia o provide
| clenn drinking wates to all.
The mosohow “waler
| purifiers will have !tn-im

l'rlmm.ﬂ:.
Achelous

= 1o [NR 26,990/
g of the hipgest
challenges in India |5 accews
chenn drinking water for
sunses, Correnily, woger.
g.m‘hlnmnlinnmdr

to exter this segment,
which hanseen s growth of
nppras, 20% over the laki
fouple of years. Utiliring

“HSIL Expands Consumer Business
- Division with The Launch of
'moonbow Water Purifiers'

their weat distribulos
setwork pan India, HSIL
fooks forward o peastrate
e rrutrim, by mesros & ter
2 markets and aims to

boosts  their market
presence a1 the brand offers
preat cusiomer expericnce
through their comiaci
cenires, emoil and website.
As o home grovn Indin
brand, HSIL offcrs the
Eﬂl‘ﬂpll:l! set of services

from innmllation, pre- and
post-salen demo, preventive
maintenance, de- and re-

imstllation, elc:

Imitially, the biand will

lnunch RO bascd

technology models aned later

in the financial year, UV

Cicavity . baned = warer
fiers will be iriroduce)

which emaures exiremely
pure, safe and healthy
drinkaing wnder, along with
having &n enreme elegant
design and peithetcs.

(ol HSIL as we fee! that this

Presidem &
Chel Consumer Business,
HSIL Litd, said, "We are
exeived 10 brang o ihe marke:
mesnbow waier purificrs
from the conaumer division

Spesking at the launch,
MrRakeshkiil,

negment has o ruther high
foreseeable growth rate and
alsn weo intend to provide
complete  home  care

network and aftersales
service will make us stand
apart, We intend 1o invest
massively m the RED for
waler  punificatibn and
comtinue (o work on newer
technslogies. The dea i to
provide valos for money 1o
OUF  CONSUMETE  ACTOSH
socisl-econamiec

the most competent player
in the segment. The plan is
1oy friher make the prodoets
technologically = more
internctive and provide real
time information  fo
ponsumen. "

The mooobow waler

creating consumer touch
points acroes 4,000 redail
outlets curreatly selling
Conininer business
products end through -
commerce, modern trade,
ele.

Last year, the consumer
product division of HSIL
bhad carlier successfully
faunched the range of
moaribow air purifiers ami
Hindware Amﬂt waler
heater.




